(oL T T M W« Tasliy’'unication: establishing a strategy - 1/

ST RN RIe different communication services pgdYlelXeNe}%
WA EllaYN cludes an aspect of consulting, butg\IIEIHIETIS
EIHNEIE RS e'c cific division devoted to handlinggeela Uil te RWiidally!
eInlnplillfeENion. This was set up for clients whiIEI{HIeI{sleR{e)
ERSESROIET current position before launchingIEREWReI o[V lalle=1d o]y
strategy.

11113\ / Creating a map for communi €Y
ILWEEEe gy for acquiring a positive imagiZReclalalelfl INinTeIdelYE=Te

LLEWAE cy conducts strategic analyses tha\feElglJI-NIH=Te I
eIEYe[alef3dk tools. Created to enable the cliergiteRelSilst-Wi,T=
JilJasle-as of communication, this service\EREleEle A{e}
(JRhIddgelerated into a global communication plFRWERHER
TEIEadiZ A ethodology to ensure that the client can®tgaelyllIH)
their goals.

LY EY  EMquiries and Market Studies
WLETQ T RSl ns the [aunch of a new product, or a market
IV IVHLIEITR: nd institutions need to set precise goals.

NI VT ED TR T Iadd i fferent types of image evaluations
El [ BN ETICIEVAVEWERETL e lIYe i 0 the specific needs of clients.
The methodology and boundaries ar&v-rXilglYe M)A I-Ja -V 37" S-We}
the assessment and the aims of the client.

1998: The Agency moves once
again within Paris, this time to
Palais Royal.



Consulting in communication: eqElJIEL GRS (g1 Y\ 2/

LA EWiNeIslaY enlarges its international division, to include €
six different nationgli{lER

Noir sur Blanc offers a full [ghl-[:]
of services:

High-speed evaluations:
Completed within just a 3%
days, this type of dependz]d3
assessment offers an angigJEKeli
a client’s internal and exg=IGiEl
communication.

Positioning evaluationsg
Using a comparative st{El=Ie\RaIH
allows an organization {eaEVZEETY
objective look at wher RS Elle Ry
relation to its competid[eJsB

Image evaluations:
More detailed than
evaluations, this proys[ZHE!
comprehensive evalyelileJaReI #E!
company'’s image. TIWAYsITaVAIE=H
the views of journaliJER=Ta T [JV--}
sub-contractors, anfsNelfel eIl i)V
collaborators for tIFER IS

Market evaluationgH
The Agency carriefRJUNNEILEY:
surveys in specifi Yt JE T Tel Ve [13Te
those of higher efe[N e dles Ml VT3S
and government folo][foVARN, [
surveys can alsofef-Ne{ilesWaslele=
specific, for exajyelCRil-WeIeI{=INdF]
for a new prodyfadlEI T NI R [T1
recruitment.

These differen i iR K-V UIE TP
carried out widIIWIETI«-Ne]s
international lyREIGCR R =le Kola
IEHgtetelelletell and specifications
agreed upon JEIIReeIe eI foITe)
parties.




