1992 : Brigitte Fournier writes a book on Crisis Management entitled,
“I'Entreprise en état de choc” (The Company in a state of shock).
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and began working for clients established outside of France. We also
encouraged our French clients to think beyond their national borders, to
make contact with global competition and to extend their networks to
media around the world.

Several years down the road, and the Agency is becoming increasingly
international. Our staff includes six different nationalities and works in
every major language every day. Our consultants are in regular contact
with the media around the world, from the Far East to the newest
members of the European Union, to North and South America.

This unique mixture of cultures and languages enables Noir surj3ElleRte
be flexible and adaptable, and above all a truly international ASElla%



