on the borders of co gllThif<14L]1]

lNWETe e[l R dMERJehlaleE daily activities, outlined in this brochure, Noir sur
ClET T YN TR IRE nge of services for specialist areas of communication,
Itel VeIl Ie Mt IERVEIL I I WO ublic relations, crisis management and lobbying.

DIEI e RV R TWGCIERENd knowing how to talk to journalists is not always
SN JEMAVERLBIENEEYIoN carries a certain risk factor and the secret of effective
Il LIt I NI R Rdle preparation. Noir sur Blanc’s experience and expertise
QEEREN AN {YadlAeJEIced to offer a range of media training services designed
IR EIEINERET communication with the media.

LLCRACERIGAIIEIHRerganize many different types of events including
(I I T S I nd seminars. We take complete responsibility for the
YIRS S IYadlgle] the venue, managing all sub-contracts, invitations, budget,
and associated press [IEH[JER

ARG ERIGEICLIa I BE always to be expected, the Agency can also help clients
ELEIISI Tela dJdIe ng-term crises”. We can help managers to establish
[JETLT VX R{THGINE management or directly handle the crisis. The Agency is
EIHR=Ye Il oTeLIeRWis] the experience of its Director, Brigitte Fournier, author of a
reference book on MESIANERET[I =11

N [\YA JNEVAWA N oir sur Blanc has been infiltrating many different networks
VIR L ENERRililen years, working its way into the sphere of political and
Y lelp e [Tl o]y - makers. We have been able to use these contacts repeatedly
to lobby on beh iR Il
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