Press relatiofl}
litelsnllileMntYeting, convincing.

DENWASNIELt with journalists from every sector of the news has enabled

[ EVH=IEINC to develop an acute sensitivity for media relations over the past
HICENREElS. We understand the way journalists work, their calendar of events,
LTI EINN their language and habits. The “personal touch” is absolutely
HIRLCEINERIal in press relations.

ILEICEREN G uch more to media relations than just sending out press releases. This
ERWLVANYE have adopted a methodical approach: ensuring that we keep in regular
delsitladWVith key journalists, keeping tabs on editorial meetings, researching
WLl d helping journalists plan articles and features. Consultants at the
JiXeI-LstaYBvork tirelessly to guarantee that we are a crucial source of

IiteYinEYion for the media.

BIYLelly'g on the news angle and then writing the press release is the 4EPIEST=I

eBlgilalists and press conferences, and monitoringg {1}
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